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The Ingredients of 

Effective Direct Mail



Pass the Mailbox to 

Garbage Can Test

Who doesn’t look at babies? Or puppies?



Put your best foot forward.  Voters gravitate 

towards people that appear likeable.



Not so much for people that don’t.



Good Images Make Good Mail
You must get people to look.

Use arresting images… …or inviting images.



Keep it 

simple

Avoid 

overcomplicating 

a simple 

message.



Be informative, but concise.

Make YOUR mail… …fit YOUR needs.



Make your 

campaign about 

something.

Take a stand on 

an issue of 

substance. 



Even better if that 

“something” 

contrasts with your 

opponent.

A sharp, clean 

contrast on issues 

that matter to voters 

are the holy grail of 

messaging for 

campaigns.



Disguise Your 

Negative With 

Humor

You can land a very 
tough shot against 
an opponent, and 

still make most 
voters smile when 

they see it.



Third-Party 

Verification 

Adds Credibility

Newspaper clips, social 
media posts and 

effective sourcing can 
make your message 
more credible and 

believable.
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